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Digital Marketing Bootcamp 
Made Simple For Busy People

Offline Online Hybrid

6 Weekends 55 Hours Certificate Hands on Training





Why Digital Nest ?

Training by Real Time Experts

Material, Case Studies & Assignments

One-On-One with Industry Mentors

Dedicated Student Manager

Hands on Training

Doubt Clarification Sessions

Limited Strength

Course is curated by subject
matter experts in Digital Marketing



Certification



Faculty

Sandeep Santhosam
CEO, Digital Marketing Coach

Hemanth Kumar
Performance Marketing Specialist

Vikram Pratap Singh
Senior Digital Marketing Specialist

Mohan
Senior Digital Marketing Consultant



Outcome Of the Bootcamp

Discover proven strategies to reach your ideal audience online and 
generate qualified leads.
Build a strong online presence that makes your business stand 
out from the competition.
Learn efficient and cost-effective marketing techniques 
that deliver real results.
Measure your progress and make data-driven decisions to 
optimize your campaigns.
Get your business seen by potential customers in your area with 
powerful local SEO strategies.
Build a loyal following and engage with your target audience 
on your favorite platforms.
Create stunning social media graphics, presentations, 
and marketing materials without design experience
Discover email marketing tools and craft email sequences
Discover powerful strategies to create engaging video content, 
attract viewers, and convert them into customers.

Program Fee

Fee : Rs.25,000/-(incl of taxes)

Non Negotiable

6 Weekends 55 Hours Certificate Hands on Training



• How search engine works 

• On-page optimization

• Off-page optimization

• Keyword research and strategy

Week 2 :     8 Hrs      2 Assignments

 

Digital Marketing Bootcamp Curriculum

Introduction to digital marketing

Overview of digital marketing channels 

(SEO, SEM, Social Media, 

Email Marketing, Content Marketing

Domain registration and hosting

Learn how to create your own blog

Basics of user experience (UX) and 

user interface (UI) design

Week 1:      8 Hrs       2 Assignments
Basics of Digital Marketing & Setting up a Digital Presence

Search Engine Optimization & Local SEO



• Overview of major social media platforms

• Creating a social media strategy

• Visual content creation (graphics, videos)

• Writing engaging social media posts

• Understanding Social Media Algorithms 

• Learn how facebook algorithms works

• Setting up meta suite

• Analyze how to track reports

• Learn how to increase reach and 

• engagement in facebook

Week 3 & Week 4 :     16 Hrs     4 Assignments

Social Media Marketing

• Understanding the dynamics of business profile and 

• setting up a page

• Learn how Instagram algorithms works

• Importance of Reels in Instagram

• Case study on brands that leveraged using instagram

• Learn how influencers are dominating the social space

Facebook Marketing

Instagram Marketing



• Master the art of creating a stunning Linkedin profile 

• that attract in building connections

• Learn how to optimize Linkedin profile 

• Learn lead generation practices using Linkedin

Linkedln Marketing

Youtube Marketing

• Understanding the youtube architecture 

• Create your own youtube channel, videos and playlists

• Learn how to optimize youtube content to appear in 

• search results

• Understanding the domination of shorts

• Overview of Google Ads

• Learn how to Set up an Ad Account

• Practically executing a Search Ad using google ads

• Understanding Different Keyword Match Types

• Understanding Various Ad Extensions 

• Learn how to Set up Conversion Tracking 

• Practically executing a Display Ad using google ads

Week 5 :     8 Hrs     2 Assignments

Google Advertising



Week 6 :     8 Hrs     3 AssignmentsFacebook Marketing

• Paid advertising on platforms like 

• Facebook & Instagram

• Ad targeting and budgeting

• Building and segmenting email lists

• Creating effective email campaigns

• Introduction to Google Analytics

• Tracking and measuring digital marketing performance

Week 7 : Bonus Week

Additional Resources

• Glossary of digital marketing terms

• Recommended readings and articles

• Templates and checklists for your campaigns

Meta Advertising

Email Marketing

Analytics and Measurement
















